SUSTAINABILITY POLICY

RESPONSIBLE AND SUSTAINABLE COMMITMENT

ADRIS AN INDEPENDENT CREATIVE AND PRODUCTION
BUREAU FOR LUXURY HOUSES.

Our vision is unconstrained by any boundaries; we strive to apply our
creative flair and use the right technology and talent to publish high-
impact content.

We aim to engage the audience buy building an innovative brand story
to create meaning.

In running our business, we put our fundamental values into action
every day: positive energy, good will, friendliness,
earning loyalty, passion, sharing, respect, enjoyment, consistency.

After obtaining the ECOVADIS GOLD label, strengthening our Ethical,
Social and Environmental charter in 2019, and obtaining ISO 20121

certification in May 2021 following the implementation of a Responsible

Management System, we wanted to update our priority issues:

ENVIRONMENTAL

- Continue to reduce greenhouse gas emissions from our
business travel and contribute to global carbon neutrality.

- Optimise the sorting and recycling of waste from our events.

- Promote, support and encourage our customers to take
eco-responsible actions at their events.

SOCIAL

- Looking out for the well-being of our employees:

Maintaining our working conditions and comfortable
environment.

Strengthening our internal.
- Maintain our strong commitment to corporate citizenship.

- Strengthen our skills in occupational health and safety.

ECONOMIC

- Being ensitive to the needs of our stakeholders:
Improving our economic and social performance.
Reinforcing our local roots.

Each of these challenges incorporates cross-functional duties
inclusion, vigilance, and issues of integrity and transparency.
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This means that, for our activity in France, we are committed to:

- Maintain our 1IS020121:2024 international certification
according to the principles of continual improvement.

- Simplify our Responsible Management System with the aim of
making it more effective.

- Observing our Ethical and Social code.

- Devoting the necessary human and material resources to
meeting our commitments and achieving our goals.

- Align our event practices with the United Nations Sustainable
Development Goals, ensuring that each event makes a positive
contribution to the global sustainability goals by 2030,
considering the effects of climate change.

- Rigorously assess the social, economic and environmental
impact of our events, and implement concrete actions to improve
these aspects.

- Actively involve all stakeholders, including employees,
suppliers, partners and participants, in the event planning and
delivery process to ensure a collaborative and inclusive approach.

- Work with suppliers and service providers committed to
sustainable practices, requiring proof of their commitment and
evaluating their post-event performance.

- Consider the entire event lifecycle, from design to post-event
waste management, in order to minimise negative impacts and
maximise positive effects on the environment and society.

- Regularly measure and monitor our sustainability performance,
publish transparent and accurate reports, and use these
assessments to continuously improve our event practices.

- Evaluate and report on achievements and feedback [impact of
events and legacy].

- Consider the needs of our stakeholders, consider their feedback
and process it.

- Comply with all applicable legal and other requirements and
commit to a process of continuous improvement to strengthen our
responsible management system applied to the events industry.

- Respect our Charter of Human and Children’s Rights.

By adopting these commitments, we ensure that our events are
organized responsibly, contribute positively to society and

the environment, and leave a lasting legacy for future generations,
while taking a longer-term view [3 to 10 years] of our sustainability
objectives.

Our Duties. Inclusion: Consulting our stakeholders and taking their expectations
into account. Vigilance: sharing our sustainable development responsibility
with our stakeholders. Preventing and controlling risks through operational
procedures. Integrity: Obeying internationally recognised ethical principles
and those of the 1ISO 20121 standard. Transparency: Publishing objective and
regular information.





